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As Brickell’s popularity booms around the world, so does the
types of the residents the neighborhood attracts. From world-
class celebrities to award-winning professionals of every field,
background and walk of life, one thing’s certain: Our little slice
of paradise by the sea welcomes everyone with open arms.
Herewith: A glimpse at some of the residents making Miami a
better place.
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arold B. Klite Truppman and his wife
HLuana Truppman live with their dog

Aspen and cat Roma at Panorama in the
heart of Brickell. “We love the fabulous gym,
the movie theatre rooms, private dining f wine
tasting room and all the other nice features of
the building,” they say. “We also like that there
are other professionals in the building and
during non-COVID times there are nice social
cvents.” Born in Chicago and raised in Miami,
Harold is a commercial and civil litigation
attorney focusing his practice on matters
involving business, real estate and property
insurance claims. After tiring of the commute
from Aventura to his law office in Miami, he
made to the move to Panorama 2.5 years ago.
One of the perks of city living the couple takes
advantage of quite often is walking in the carly
moming along the water, from Brickell or South
Miami Avenue toward Coconut Grove and Key
Biscayne. “It's always a nice way to begin the
day,” says Harold. So what's the best advice they
can offer someone contemplating a move to The
Magic City? “Relocating to a new city is never
casy, however, Miami has a unigue and colorful
culture and there are also a lot of opportunities,”
they say. “Just be prepared — once you make
the move, you'll have many of your family and
friends asking to visit!”

The Truppmans
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